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Jennifer Lees-Marshment – CV 
j.lees-marshment@auckland.ac.nz - www.lees-marshment.org 

 

 
CAREER OVERVIEW 

Expertise in Political Marketing, Political Leadership, Political Management and Public Input 
A-rated researcher1 - Author/Editor of 14 books 

Winner International Association Public Participation Australasia Research Award 
Public engagement and impact leadership working with the media and government 

Entrepreneurial multi-disciplinary leadership 
Applied/Employability teaching 

 

 
EDUCATIONAL QUALIFICATIONS 

2000 PhD Keele University, Department of Politics  
1998 Teaching Certificate in Higher Education Keele University, Department of Education 
1997 MA (Econ.) European Politics & Policy, with Distinction, Manchester University, Department of Government 
1996 BA American Studies & History, First-Class Honours Keele University 
 

 
APPOINTMENTS 

2005-   Associate Professor2/SLbar/SL  Auckland University, Politics & IR, New Zealand 
2002-5   Senior Lecturer/Lecturer A/B   Keele University, Management  
2001   Lecturer A     Aberdeen University, Management  
2000          Research Assistant    Aberdeen University, Politics and IR  
1997-2000  Graduate Teaching Assistant   Keele University, Politics  
 

 
PUBLICATIONS 

Books 
Monographs 
Lees-Marshment, J (2015) The Ministry of Public Input: Integrating citizen views into political leadership Palgrave Macmillan  
Lees-Marshment, J (2011) The Political Marketing Game Palgrave Macmillan.  
Lees-Marshment, J (2008) Political marketing and British Political Parties 2nd Revised Edition Manchester University Press 
Lees-Marshment, J (2004) The Political Marketing Revolution Manchester University Press 
Lees-Marshment, J (2001) Political Marketing and British Political Parties Manchester University Press 
 
Edited 
Lees-Marshment, J (2018) Political marketing and management in the 2017 New Zealand election Palgrave Macmillan 
Lees-Marshment, J, B Conley and K Cosgrove (2014) Political marketing in the United States Routledge  
Lees-Marshment, J (Ed.) (2012) The Routledge Handbook of Political Marketing Routledge. 
Marland, A, T Giasson and J Lees-Marshment (Eds.) (2012) Political Marketing in Canada UBC Press 
Lees-Marshment, J, J Stromback and C Rudd (Eds.) (2010) Global political marketing Routledge 
Wymer, W. & J Lees-Marshment (Eds.), (2005) Current issues in political marketing Haworth Press [Korean translation 

2007] 
Lilleker, D and J Lees-Marshment (Eds.) (2005) Political marketing: a comparative perspective Manchester University Press 
 
Sole-authored textbook 
Lees-Marshment, J (2014) Political marketing: principles and applications 2nd revised edition Routledge  
Lees-Marshment, J (2009) Political Marketing: principles and applications. Routledge [Greek translation 2013] 
 
Edited special journal issues 
Binnie, W, D Laufer and J Lees-Marshment (2016) Journal of Non-profit and Public Sector Marketing Special issue on 

Political Marketing, 28(1), editorial pp 1-4 
Lees-Marshment, J & W. Wymer (2005) Journal of Non-profit & Public Sector Marketing, Special Issue ‘Current issues in 

political marketing’ 14(1-2) 
Lees-Marshment, J (2003) International Journal of Non-profit and voluntary sector marketing, Special issue Broadening the 

concept of Political Marketing, 8(2)  
Lees-Marshment, J (2003) Journal of Public Affairs, Special issue Political marketing communications, 3(2) 
 
 
 
 

                                                        
1 NZ PBRF A: research outputs of a world-class standard, established high levels of peer esteem and significant contributions to the research 
environment. 
2 The New Zealand system is not the same as the UK/US. Appointment/promotion at Auckland was under a system where Associate Professor was 
stated to be part of the professoriate and equivalent to US Professor; the Assoc Prof salary matches professorial bands. 

mailto:j.lees-marshment@auckland.ac.nz
http://www.lees-marshment.org/
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Journal articles  
Hendriks, Carolyn and Jennifer Lees-Marshment (201x) ‘Political leaders and public engagement’ Political Studies 

(2018 DOI: 10.1177/0032321718791370) 
Lees-Marshment, J and O. Smolovic-Jones (201x) ‘Being more with less: exploring the flexible political leadership identities 

of government ministers.’ Leadership (2018 DOI 10.1177/1742715016687815) 
Osborne, D. Y. Dufresne, G. Eady, J. Lees-Marshment, and C. van der Linden (2017) ‘Is the personal always political? 

Education and political knowledge strengthen the relationship between openness and conservatism’ Journal of 
Individual Differences 38 (3): 133-143 

Lees-Marshment, J (2016) ‘Deliberative political leaders: the role of policy input in political leadership’ Politics and Governance, 
Special issue ‘New Approaches to Political Leadership’ edited by Mark Bennister 4(2): Pages 25-35 

Osborne, D., J. Lees-Marshment and C. van der Linden (2016) ‘Using latent profile analysis to identify subtypes of New 
Zealanders and predict flag change support’ New Zealand Journal of Sociology 31(7): 19-47 

Lees-Marshment, J, Y Dufresne, G Eady, D Osborne, C van der Linden and J Vowles (2015) ‘Vote Compass in the 2014 New 
Zealand election: Hearing the voice of New Zealand voters’ Political Science 67 (2): 94-124  

Lees-Marshment, J (2015) ‘The Democratic Contribution of Political Market Researchers’ Journal of Public Affairs 15(1) 4-13 
Lees-Marshment, J and R. Pettitt (2014) ‘Mobilising Volunteer Activists in Political Parties: The view from central office’ 

Contemporary Politics 20(2): 246-260 
Lees-Marshment, J (2014) ‘The Value of Pragmatic Principle in Politics and Government: guidelines for government staff and 

political advisors from applied academic research’ Contemporary European Studies: An International Journal for the 
Study of Contemporary European Politics and Society 

Lennox Esselment, A, J. Lees-Marshment and A. Marland (2014) ‘The Nature of Political Advising to Prime Ministers in 
Australia, Canada, New Zealand and the United Kingdom’ Commonwealth & Comparative Politics 52(3): 358-375 

Lees-Marshment, J and A Marland (2012) ‘The perspectives of Canadian political consultants about political marketing’ The 
Canadian Journal of Communication 37(2): 333-343 

Lees-Marshment, J and D Lilleker (2012) ‘Knowledge sharing and lesson learning: consultants’ perspectives on the 
international sharing of political marketing strategy’ Contemporary Politics 18(3), pp 343–354 

Lees-Marshment, J (2009) 'Political marketing and the 2008 New Zealand election: a comparative perspective,' Australian 
Journal of Political Science 44(3): 457–475 

Lees-Marshment, J (2009) 'Marketing after the election: the potential and limitations of maintaining a market-orientation in 
government' The Canadian Journal of Communication Vol 34 No 2 pp 205-227 

Lees-Marshment, J (2008) "Komplexní politický marketing: současné zamyšlení nad minulými závěry a budoucími směry" [ 
‘Comprehensive Political Marketing’] in Politologica 6: 7-22  

Lees-Marshment, J (2006) ‘Political marketing theory and practice: a reply to Ormrod’s Critique of the Lees-Marshment Market-
Oriented Party Model’, Politics 26(2): 119-125 

Lees-Marshment, J (2005) ‘The Marketing Campaign: The British General Election of 2005’, Journal of Marketing Management 
9/10:1151-1160 

Lees-Marshment, J (2004) ‘Mis-marketing the Conservatives: The Limitations of Style over Substance,’ Political Quarterly 
75(4): 392-397 

Lees-Marshment, J (2003) ‘Marketing good works: new trends in how interest groups recruit supporters.’ Journal of Public 
Affairs 3(4): 358-370 

Lees-Marshment, J (2003) ‘Political Marketing: how to reach that pot of gold.’ Journal of Political Marketing 2(1): 1-32 
Ingram, P. and J. Lees-Marshment. (2002) ‘The Anglicisation of Political Marketing: how Blair out-marketed Clinton.’ Journal 

of Public Affairs 2(2): 44-56  
Lees-Marshment, J (2001) ‘Marketing the British Conservatives 1997-2001’ Journal of Marketing Management, 17(9/10): 929-

41.  
Lees-Marshment, J (2001) ‘The Product, Sales and Market-Oriented Party and how Labour learnt to market the product, not 

just the presentation.’ European Journal of Marketing, 35(9/10): 1074-1084 
Lees-Marshment, J and S. Quayle, (2001) ‘Empowering the Members or Marketing the Party? The Conservative Reforms of 

1998.’ Political Quarterly 72(2): 204-212  
Lees-Marshment, J and D. Lilleker, (2001) ‘Political Marketing and Traditional Values: ‘Old Labour’ for ‘new times’?’ 

Contemporary Politics 7(3): 205-216 
Lees-Marshment, J (2001) ‘The Marriage of Politics and Marketing.’ Political Studies 49(4), pp. 692-713. 
 
Book chapters 
Lees-Marshment, J (2018), ‘Introduction: Political marketing and management in New Zealand’ Chapter 1 in Political marketing 

and management in the 2017 New Zealand election Palgrave 
Lees-Marshment, J, E Elder, L Chant, D Osborne, J Savoie and C van der Linden (2018), ‘Vote Compass NZ 2017: Marketing 

insights into public views on policy and leaders’ Chapter 2 in Political marketing and management in the 2017 New 
Zealand election Palgrave 

Lees-Marshment, J, E Elder, L Chant, D Osborne, J Savoie and C van der Linden (2018), ‘Political parties and their customers: 
the alignment of party policies with supporter, target and undecided market preferences’ Chapter 3 in Political 
marketing and management in the 2017 New Zealand election Palgrave 

Lees-Marshment, J (2018), ‘Messy Marketing in the 2017 New Zealand Election: the incomplete market-orientation of the 
Labour and National Parties’ Chapter 4 in Political marketing and management in the 2017 New Zealand election 
Palgrave 

Lees-Marshment, J (2018), ‘Conclusion: Political marketing and management lessons for research and practice’ Chapter 8 in 
Political marketing and management in the 2017 New Zealand election Palgrave 

http://journals.sagepub.com/doi/10.1177/1742715016687815
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Lees-Marshment, J (2014) ‘Partners not protesters? Managing contests to traditional democracy through expanded public 
input into political decision making’ in Democracy, Participation and Contestation: Civil Society, Governance and the 
Future of Liberal Democracy edited by Emmanuelle Avril and Johann Neem, Routledge pp 183-198 

Lees-Marshment, J, B Conley and K Cosgrove (2014) ‘Marketing US politics’ Ch. 1 in Political Marketing in the US pp. 1-25 
Lees-Marshment, J, B Conley and K Cosgrove (2014) ‘US political marketing trends and implications’ Chapter 16 in Political 

Marketing in the US pp. 289-306 
Lees-Marshment, J (2013) ‘Political Marketing and Governance: moving towards the Political Partnership Model of 

organisation’ chapter in New technology, organisational change and governance edited by Emmanuelle Avril and 
Christine Zumello Palgrave Macmillan pp 218-234 

Lees-Marshment, J (2012) ‘National and Labour’s leadership, branding and delivery in the 2011 New Zealand election’ Chapter 
14 in Kicking the Tyres: The New Zealand General Election and Electoral Referendum of 2001 edited by Stephen 
Levine and Jon Johansson, Victoria University Press pp. 177-189 

Lees-Marshment, J (2012) ‘Political Marketing and Opinion Leadership: Comparative Perspectives and Findings’ Chapter 8 in 
Ludger Helms (ed.), Comparative Political Leadership, Palgrave Macmillan pp. 165-185 

Giasson, T, J Lees-Marshment and A Marland (2012) ‘Introducing political marketing’ Chapter 1 in Political marketing in 
Canada pp. 3-21 

Lees-Marshment, J (2012) ‘The impact of market research on political decisions and leadership: Practitioners’ perspectives,’ 
Chapter 6 in Political marketing in Canada pp. 91-106 

Giasson, T, J Lees-Marshment and A Marland (2012) ‘Challenges for democracy,’ Chapter 15 in Political marketing in 
Canada pp. 241-256 

Lees-Marshment, J (2012) ‘Introduction: Political marketing in the 21st century’ Chapter 1 in The Routledge Handbook of 
Political Marketing pp. 1-4 

Lees-Marshment, J (2012) Making space for leadership: the scope for politicians to choose how they respond to market 
research’ Chapter 27 in The Routledge Handbook of Political Marketing pp. 354-365 

Stromback, Jesper, Jennifer Lees-Marshment and Chris Rudd (eds) (2012) ‘Political Party Market Orientation in a Global 
Perspective’ Chapter 7 in The Routledge Handbook of Political Marketing pp 79-92Lees-Marshment, J (2012) ‘New 
directions in political marketing practice, political marketing and democracy and future trends’ Chapter 28 in The 
Routledge Handbook of Political Marketing pp. 366-386 

Lees-Marshment, J (2010) 'New Zealand Political marketing: marketing communication rather than the product?' Chapter 5 
in Global political marketing pp.65-81 

Lees-Marshment, J and Robin Pettitt (2010) UK Political marketing: a question of leadership? Chapter 8 in Global political 
marketing pp. 113-127 

Lees-Marshment, J (2010) 'Global Political Marketing' Chapter 1 in Global political marketing pp.1-15 
Lees-Marshment, J Jesper Stromback and Chris Rudd (eds) (2010) Global Political Marketing: Analysis and Conclusions in 

Global political marketing pp.278-297 
Lees-Marshment, J (2008) ‘Managing a market-orientation in government: Cases in the U.K. and New Zealand’, in Dennis W 

Johnson (ed.), The Routledge Handbook of Political Management, USA, Taylor and Francis Group, pp. 524-236. 
Lees-Marshment, J (2008) 'Comprehensive Political Marketing: Global Political Parties, Strategy and Behavior' in The 

Routledge Companion to Nonprofit Marketing, Adrian Sargeant and Walter Wymer (eds), Routledge pp. 316-29 
Lees-Marshment, J (2006) 'Political Marketing' in Raymond Miller (ed.), New Zealand Government and Politics 4th Ed, Oxford 

University Press pp.488-98 
Knuckey, J. and J. Lees-Marshment (2005) ‘American political marketing: George W. Bush and the Republican Party’ in 

Political marketing in comparative perspective pp 39-58 
Lees-Marshment, J and D Lilleker (2005) ‘Political marketing in the UK: a positive start but uncertain future’ in Political 

marketing in comparative perspective pp. 15-38 
Lilleker, D and J Lees-Marshment (2005) ‘Introduction: Political Marketing Goes Global’ In Political marketing in comparative 

perspective pp. 1-14 
Lilleker, D and J Lees-Marshment (2005) ‘Conclusion: Comparative party marketing’ in Political marketing in comparative 

perspective, pp. 205-228. 
__________________________________________________________________________________________________ 
 

PUBLICATIONS IN THE PIPELINE 
Books 
Political Management: core principles and functions of managing government and politics Research monograph, expected 

completion beginning 2019 
 
Articles 
Stakeholder Marketing Meets Public Policy: A Model for Effective Stakeholder Input in Policy-Making with Neil Bendle (Ivey 

Business school, Canada) and Aimee Dinnin Huff (College of Business, Oregon State University), under revise and 
resubmit for a A-rated/3* marketing journal 

Political Marketing, Technology, and Big Data: A policy framework for research and ethical practice with Edward Elder 
(Auckland) and Vincent Raynauld (Emerson College, US) submitted to a special issue on marketing and technology 
for an A-rated 3* marketing journal 

Political marketing in the NZ 2017 election: articles on a Political quality service model and Relationship marketing in the non-
profit arena development with Andrew Hughes (Marketing, ANU) for A ranked marketing journals 

Key principles for designing good public input/consultation processes journal article in development for a 3-4* public 
administration journal 

__________________________________________________________________________________________________ 
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__________________________________________________________________________________________________ 
 

EDITORIAL ROLES 
Journal editorships 
Associate Editor for the European Journal of Marketing, March 2018 onwards 
Editorial board member for the International Review on Public and Nonprofit Marketing 2009 onwards 
 
Book series editor 
Editor of the book series Palgrave Studies in Political Marketing and Management, 2015 onwards 
__________________________________________________________________________________________________ 
 

KEYNOTES/VISITING PROFESSORSHIPS/FELLOWSHIPS/KEY TALKS 
2018 Invited Panelist for the London Business School Auckland chapter Panel “Is the nutritious menu of democracy being 

replaced? What on earth lies ahead for society?” 26 June  
2016 Keynote ‘Everybody is talking at me: manging the incessant communication of public input to our political leaders,’ 

Canadian Communication Association Conference, University of Calgary 
2013 Visiting Professor, the Graduate Programme of Political Management, Carleton University, Canada 
2012 Keynote ‘Partners not protesters? Managing contests to traditional democracy through expanded public input into 

political decision making,’ Contested Democracy Conference, Université Paris Sorbonne Nouvelle, Paris  
2011 Distinguished Visiting Scholar, University of Suffolk, Boston, USA, sponsored by the College of Arts and Sciences, the 

John Joseph Moakley Institute, and the Institute for Diversity in Civic Leadership 
2010 Visiting Professor, Political Science, Masaryk University; Politics/European Studies, Palacký University Czech Republic  
2009 Keynote, UiTM, Malaysia, 'The Political Marketing Game'  
2009 Visiting professorship, Centre for the Study of Democratic Citizenship, McGill/Laval University, and Keynote, Political 

Marketing Practice and Research in Canada Workshop, Canadian Political Science Association (CPSA) 
2004 Keynote, The Democracy Week Conference, Mid-Sweden University, Sundsvall, Sweden ‘Political marketing: the key to 

electoral success or cause of democratic turmoil?’  
__________________________________________________________________________________________________ 
 

AWARDS 
Awards 
2015 Winner of the International Association for Public Participation (IAP2) Australasia Research Award for The Ministry of 

Public Input. The award acknowledges important contributions to the body of public participation knowledge 
2015 Auckland University CLeaR (Centre for Learning and Research in Higher Education) Fellowship in Teaching and 

Learning for 2015 on the theme Student engagement and achievement, Teaching the Practice of Politics 
2013 Fellow of the Graduate Programme of Political Management, Carleton University, Canada 
2004 Keele University Rising Star Award for Excellence in Learning and Teaching 
__________________________________________________________________________________________________ 

 
ENGAGEMENT/IMPACT/APPLIED/PRACTICE WORK 

 
Academic Advisor to TVNZ’s Vote Compass and Kiwimeter initiatives, engaging over a million members of the public 

 Involves working closely with the media partner, advising on issues, survey questions, adjudicating on party coding, 
analysing the data and suggesting stories, and appearing in the news to report on data during the campaign. 

 Led the formation of the academic advisory team for Vote Compass in the 2014 and 2017 New Zealand elections 

 Vote Compass 2014 engaged over 330,000 New Zealanders (out of a 4.5 million population) and increased voting 
enrolment – see https://youtu.be/80UyWEbnd2M;  

 Vote Compass 2017 engaged over 469,000  

 TVNZ’s Kiwimeter about national identity and the flag referendum in 2016 engaged over 220,000 

 Facilitated the University hosting a TVNZ live-streamed event the Young Voters Debate, which had 60,000+ viewers 
on livestream and 154,000 on TV channel Duke 

 
Chair of the Magna Carta 800th Committee for New Zealand, 2015 

 Multi-disciplinary, public leadership role involving working with government (e.g. the Attorney-General), museums, 
parliament, librarians and lawyers to encourage initiatives to promote discussion of law and rights in New Zealand 

 Appointed by the Magna Carta 800th Anniversary Committee in the UK 

 Secured a grant from the Magna Carta Trust, Patron HM The Queen 

 Supported a diverse range of events including a parliamentary reception, essay prize, cathedral service, medieval 
faire, bell ringing, lighting of Auckland War Museum, a concert and a University of Auckland lecture series to which 
we attracted 70% participants from outside academia and a range of national media covered the anniversary 

 Created a permanent resource site about Magna Carta in NZ (https://magnacartanz.wordpress.com/). 
 
Internal impact-related roles 
Member of Impact Working Group, University of Auckland, July 2018 onwards 
Co-authorship of Faculty of Arts Guidelines for Creating Research-Informed Public Engagement with Associate Dean for 

Research, Christine Arkinstall, 2015-6 
University Impact advisor for the School of Social Sciences, 2014 

https://youtu.be/80UyWEbnd2M
https://magnacartanz.wordpress.com/
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Organisational roles 
Member of the Auckland branch/committee of International Association for Public Participation, 2012-2014 
 
Practitioner endorsements and reviews of research 
2015 IAP2 Australia Research award Judges’ comments on The Ministry of Public Input included ‘a really interesting 

methodology, using appreciative inquiry approach with practitioners and politicians. It has moved this research from 
theoretical findings to a very practical solution based model…Anecdotes from the politicians highlighted the 
alignments in thinking between the research and practice…The researcher has done an outstanding job of sharing 
the research findings and proposal widely (including internationally), ensuring the research doesn't remain a book on 
the shelf but a proposal with merit and worthy of debate and consideration.’ 

2014 Chartered Institute of Public Relations said of the book Political Marketing in the United States: ‘If I was running a political 
campaign, the authors’ political marketing matrix would be the ongoing basis for my ‘to do’ list and the blueprint for 
structuring my organisation.' 

2014 David Farrar, NZ National Party pollster and blogger commented on the report from the book The Ministry of Public Input 
that ‘the idea of a Ministry of Public Input, to work across Government, is worth considering.’ 

2014 Tom Flanagan, former national campaign manager, Conservative Party of Canada endorsed Political Marketing: 
Principles and Applications 2nd edition with ‘indispensable textbook of political campaigning, based on the most recent 
international evidence about what does and doesn't work.’ 

2012 The Literary Review of Canada said of Political Marketing in Canada ‘all those who claim to understand modern political 
strategy, all those pundits and government-relations experts we see on TV, should keep this volume at hand.’  

2012 The Hill Times - Canada's politics and government newsweekly read by politicians and advisors in the capitol Ottawa - 
listed Political Marketing in Canada as one of the top 100 best political, government public policy and Canadian history 
books. 

2011 Progress UK magazine run by independent UK Labour Party said of The Political Marketing Game ’Lees-Marshment 
combines 100 interviews (over 5 years of research, across 5 western liberal democracies) of heavy weight political 
marketing practitioners with her keen understanding of the wealth of existing academic literature on the subject. 
Undoubtedly, the highlights of the book are the musings of communication directors, political representatives, pollsters 
and strategists including (amongst many others) Alastair Campbell, Iain Duncan Smith and Philip Gould, on their 
various electoral battles...This is a hugely informative study on an important field that is changing and developing at 
an extraordinary rate’ http://www.progressonline.org.uk/articles/article.asp?a=7839 

 
Training delivered 
The Practice of Political Marketing for Carleton University Political Management Graduates, 2013 
Political Marketing for Auckland University Labour students, New Zealand, 2013 
Invited trainer for the Government of Macedonia’s Training for Young Leaders, to teach Political Marketing and Leadership, 

August 2012, part funded by the British Embassy  
Political marketing training course at University of Suffolk/Moakely Institute, Boston, USA 2011 
Political Marketing – Managing Public Perception CPD course, Victoria University, 2010 
 
Practice-oriented research, presentations and advice 
Advised a ministerial advisor in the Ministry for the Environment about designing public input, January 2017 
Reviewed the pilot Human Rights Education online course for the NZ Human Rights Commission, June 2017 
Lees-Marshment, Jennifer (2016) (Ed) Magna Carta NZ: Power, People, Politics and Progress, an open-access e-book, May, 

The University of Auckland https://magnacartanz.wordpress.com/e-book-magna-carta-nz-power-people-politics-and-
progress/ 

Submitted input to State Services Commission on New Zealand’s second National Action Plan for Open Government through 
a workshop and online processes, 2016.  

Ministry of public input research disseminated via meetings with government including SSC Open Government Partnership 
staff, Auckland Policy Office Exec. Director and SSC State Sector Reform Dep. Commissioner, 2014-5 and used in 
Australian Parliamentary Briefing by ANU colleague Carolyn Hendriks, 2016 

Presentation for The Ministry of Transport, ‘Principles for collecting and processing public input for staff working within a 
ministry, 2014 

Presentation to politicians in the NZ House of Representatives, ‘Using public input to create space for political leadership in 
government: recommendations for politicians’, 2014 

Presentation for the Institute for Governance and Policy Studies, Victoria University, practitioner and academic seminar 
'Improving public input in government: Ministers’ Perspectives and Recommendations’, 2014 

Presentation for IAP2 Wellington and Auckland ‘The Minister's perspective on public input and recommendations for the future' 
Report The Ministry of Public Input: Report and Recommendations for Practice 2014  
Presentation to Princes Street Labour, Auckland University, ‘Playing the Political Marketing Game: to what extent did Labour 

play it well in 2011 and what can it do better for 2014?'  2013 
Consulted by the Korean trade commission on managing the new first gentleman, 2013 
Advice given to 23 million (the23million.com.au), on the options for integrating public input into government, 2013 
Advised Young Nats about improving their Facebook site in relation to e-marketing principles, 2013 
Delivery of a political marketing advisory report for the Indian Government, ‘Developing an effective communications strategy 

for the 12th 5 year plan’ requested by the Indian Government’s Planning Commission, June 2012 

http://www.progressonline.org.uk/articles/article.asp?a=7839
https://magnacartanz.wordpress.com/e-book-magna-carta-nz-power-people-politics-and-progress/
https://magnacartanz.wordpress.com/e-book-magna-carta-nz-power-people-politics-and-progress/
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Applied research for the New Zealand Act Party. This included a report and Keynote address, at the 2009 ACT Conference 
entitled ‘Political Marketing Plan for Act 2009-2011′ and applied international theory to data conducted and provided 
by Act including focus groups with voters and interviews with MPs and candidates. 

Formal meeting with the Malaysian Prime Minister to discuss political marketing, at his request, Wednesday 22 July 2009 
Presentation to the Northern Club ‘What John Key and Helen Clark can learn from Tony Blair about how to do (or not do) 

political marketing?’ 2007 
Presentation ‘Regional political marketing’ with Steve Bridges about marketing members to the National Party Northern Region 

Conference October 2007 
Informal meetings with New Zealand National Party leader John Key to discuss political marketing 2007-8 
Presentation on Political marketing and the 2005 UK election to the Chartered Institute of Marketing Specialist sub-group, 

Warwick University, 2005 
Paper published by the UK Chartered Institute of Marketing ‘Why it didn’t work for Labour’ with J. Roberts, 2005  
Presentation to Public Relations Institute of Australia on political marketing at the Canberra Press Club 2003 
 
Involvement of practitioners in academic events 

2014 Co-organiser of workshop for government staff ‘Connecting communication, engagement and policy staff in government’ 
with Michael Macaulay at Victoria University 

2014 NZPSA Conference election plenary and special panels which included practitioners from the National, Labour and 
Green parties, TVNZ and the Electoral Commission 

2013 Organiser of academic-practitioner workshop ‘Integrating Public Input into Political Leadership and Government’ with 
IAP2 Auckland Branch, The University of Auckland 

2010 APSA short course Political marketing Included Anita Dunn, Obama’s first White House Communications Director; Sara 
Taylor President George W Bush advisor; Patrick Muttart Canadian Prime Minister Stephen Harper advisor 

UK 2010 PSA workshop Political marketing which involved Roger Mortimore (Ipsos Mori) and Mark Gill (Woodnewton 
Associates) 

2009 NZPSA roundtable Political marketing, public opinion and leadership included former Labour minister Steve Maharey, 
2006 Academic-Practitioner seminar ‘Marketing New Zealand Politics: following or leading the rest of the world? at Auckland 

University included the President, Labour Party and General manager of the National Party  
2005 Political marketing conference attracted 50% practitioner delegates which included the Electoral Commission, Hansard 

Society, The BBC Politics Show, Political Editor for ITV News, Head of Labour’s Political Strategy, Deputy Director of 
the Conservative Research Department and Marketing Director for the Tories 

2004-5 Seminars organised at the University of Keele, included the Director of Marketing for the UK Conservative Party  
2002 Political Marketing Conference, Aberdeen which included Scottish Conservative leader David McLetchie and SNP leader 

Alex Salmond 
 
Media 
Featured in television, radio, newspaper and magazine articles in the UK, US, New Zealand, Australia, Canada, Portugal,  
Poland, Slovakia, the Czech Republic, Iran, India and Thailand. Most recent significant contributions include: 

 International media on NZ politics e.g. The Washington Post and World TV on the 2014 NZ election, interviewed in 
The Guardian on PM John Key’s resignation in 2016 and new Labour leader Jacinda Ardern in 2017. 

 International media on political marketing, e.g. US Advertising Specialty Institute Counselor Magazine 2016, Article 
for Canadian Public Sector Digest on the 2015 Election, Interviewed for Iran marketing magazine 2013. 

 Commentary on the 2014 and 2017 NZ election for TVNZ Breakfast and Evening news, TV3s AM Show, Radio NZ, 
NewstalkZB, New Zealand Herald, National Business Review, Newshub and Newsroom 

 Range of New Zealand media for the Magna Carta 800th anniversary including a 30 minute interview with Radio New 
Zealand and Law News article ‘Marking the Magna Carta 800th anniversary in New Zealand’ June 2015 

 Interviewed by Bauer Media as one of ten experts on trends that will shape the future of New Zealand, 2014 

 Invited commentator for a blog Shopping for votes by The Toronto Star in the 2011 Canadian election 

 Interviewed on Czech TV about political marketing, 2010 
__________________________________________________________________________________________________ 
 

ACADEMIC CITATIONS 

 Google Scholar Citation count for publications (first publication 2001): 2193; h-index 20, i-10-index 30,  

 Scopus H index 8, Web of Science 6  

 hg-index 30; in the 90th percentile for full marketing professors in AU, NZ, Canada, USA and UK (average is 25.96) 

 Research influence branches out to multiple disciplines including commerce, psychology and economics (UoA 
Researcher Impact Report, 2017) 

 The ‘Lees-Marshment model’ of product, sales and market-oriented parties originally published in 2001 has been 
applied, debated, critiqued and cited in multiple disciplines, e.g.: 

o Utilised as the framework in ‘Giving voters what they want: Party orientation perceptions’ by Johns and 
Brandenburg Party Politics (2012); ‘Confronting EU unpopularity’ by Balestrini and Gamble in 
Contemporary Politics (2011) and 'Political Marketing Canadian Style?' Canadian Journal of 
Communication by Paré and Berger (2007) 

o Subject to debate and critique in: Debate between Ormrod and Lees-Marshment Politics, 2006, 26/2; 
‘Political marketing in the Greek context?’ by Kotzaivazoglou, International Review on Public & Non profit 
Marketing (2011); ‘Ideal types in political marketing’ by Ripka Czech Journal of Political Science (2004); 
Mediating politics: newspapers, radio, television and the internet by Washbourne (OUP 2010), pp 47-48 
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and Communicating Politics in the Twenty-first Century by Karen Sanders (Palgrave 2008), with specific 
discussion in chapter 2 ‘Leaders and the market-oriented process’ pp 38-40 

o Cited in multiple disciplines: Economics: in Introductory Econometrics for undergraduates by Kacapyr 
(M.E.Sharpe 2011) pp. 20, 22, 41-2; Law: in UK Election law: a critical examination by Watt, 2006, pp 19-
23; Medicine: ‘Learning to be NICE’ by Duckenfield, Journal of Medical Marketing (2003); Urban studies: 
‘UK health action zones’ by Cole and Cotterill, Urban Studies (2005); Social work: ‘Market Orientation in 
Social Services: An Empirical Study of Motivating and Hindering Factors Among Israeli Social Workers by 
Boehm, Vigoda-Gadot & Segev Administration in Social Work (2011) 

__________________________________________________________________________________________________ 
 

INTERNAL ACADEMIC LEADERSHIP 
 

Leadership on Employability, 2015 onwards 
Roles 
Employability Advocate, School of Social Sciences, 2017 onwards 
Lead, Embedding Employability, Faculty of Arts BA Renewal, 2016-17 
 
Internal activity 
Student Employability workshops co-designed, created and delivered with Careers staff, 2018 

 Workshop 1: Prioritising your Arts career: Getting started 

 Workshop 2: Possibilities for your Arts career 

 Workshop 3: Pathway to your Arts career 

 Workshop 4: Practicalities of starting your Arts career 
Staff workshops delivered with CleaR (Centre for Learning and Research in Higher Education) 

 Workshop 1: Understanding and Identifying Employability in your Teaching 

 Workshop 2: Sharing and Developing your Employability Teaching 
Online resources created for students and staff, 2017-8 

 Careers and Employability in the Arts for students https://www.coursebuilder.cad.auckland.ac.nz/flexiblelearning/arts-
students-employability/  online resource (University of Auckland login only) 

 Teaching Employability: A Guidance Website for Faculty of Arts staff 
https://coursebuilder.cad.auckland.ac.nz/flexicourses/teaching-employability-in-arts/ online resource (University of 
Auckland login only) helps staff identify and develop employability in their teaching, combining resources created 
during the BA renewal/employability work-stream and a teaching grant  

Internal discussion document ‘Embedding Employability in the Arts BA: Recommendations and Options’ Discussion 
Document, Faculty of Arts, BA Renewal, October 2016: 
https://cdn.auckland.ac.nz/assets/arts/documents/embedding-employability.pdf 

Internal presentations ‘Embedding Employability in the ARTS BA’, Presentation to the Faculty of Arts, October 12 2016; ‘The 
employability work stream as part of the BA Renewal Project’ talk to the Faculty of Arts senior professional staff 
managers, December 2016; and A Cleland and J Lees-Marshment (2015) ‘Fixing the hole in your programme: real 
world teaching,’ presentation to the University Teaching and Learning Showcase, University of Auckland 

 
External activity 
Teaching The Practice of Politics: a free online library of teaching resources to teach employability in politics & 

IR www.coursesites.com/s/_TeachingPracticeofPolitics 

 Has power-point slides, workshop handouts, workshop preparation, group exercises, assessment ideas; sample 
syllabi; teaching tips; and resources including adverts for jobs in politics and IR, links to media and practitioner articles 
and videos and relevant academic literature 

 Evaluation comments include  
o ‘An amazing resource…will finally allow us to start to bridge the practitioner/academic gap that has so 

destroyed political science in the eyes of our funders in government’ (Dr Lindsay MacDonald, Canterbury 
University, New Zealand);  

o ‘A phenomenal pedagogical support service to a community of scholars, practitioners and students around 
the world.’ (Alex Marland, Newfoundland University, Canada);  

o ‘The world of PoliSci teaching owes you a tremendous debt for curating this fabulous collection…the 
substantive content of the site is really useful. It's a nice blend of course-specific information and student 
testimonial with a sprinkling of generic SoTL insights (e.g. on applied/authentic assessment).’ (Associate 
Professor Laura J Sheppard, UNSW, Australia) 

Lees-Marshment, J (2017) ‘Teaching politics and employability' presentation to the Public Policy Network annual 
conference, Flinders University, 31 January, invited international presentation by skype 

Lees-Marshment, J (2016) ‘Teaching the Practice of Politics: what, how and why we can teach employability in political 
sciences’, New Zealand Political Studies Association Conference, University of Waikato  

Organiser, Teaching Politics Panel at the 2014 NZPSA (NZ Political studies association) conference Connecting study to work: 
The importance and ease of teaching practical politics in political science degrees; included presentations from 
myself, Annette Keogh (Library and Learning services): Catherine Stephens (Careers): Jennifer Curtin (Politics): and 
Julie MacArthur (Politics). 

 
 

https://www.coursebuilder.cad.auckland.ac.nz/flexiblelearning/arts-students-employability/
https://www.coursebuilder.cad.auckland.ac.nz/flexiblelearning/arts-students-employability/
https://coursebuilder.cad.auckland.ac.nz/flexicourses/teaching-employability-in-arts/
https://cdn.auckland.ac.nz/assets/arts/documents/embedding-employability.pdf
http://www.coursesites.com/s/_TeachingPracticeofPolitics
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Teaching publications 
Cleland, Alison and Jennifer Lees-Marshment (2015) 'Applied academic teaching and learning: How and why you should 

introduce real world teaching' in Insights into practice: Teaching cases for student engagement and achievement, 
edited by Gunn and Ramsay, CLeaR  
https://cdn.auckland.ac.nz/assets/clear/documents/fellows/fellows_pub_2015.pdf 

Wyman, Matthew, Jennifer Lees-Marshment and Jon Herbert (2012) ‘From Politics Past to Politics Future: Addressing the 
Employability Agenda Through A Professional Politics Curriculum’ Chapter 17 in Teaching Politics and International 
Relations C Gormley-Heenan and S Lightfoot (eds), Palgrave Macmillan pp. 236-254 

 
Postgraduate enrichment co-ordinator Political Studies Auckland University 2010-2011 
This involved creation of a new support programme for politics taught postgraduates (Honours, PgDiploma, Masters of public 
policy, Masters of professional studies and Masters in politics), running a staff-student listening meeting; consulting the 
advisors for each degree; creating handouts for new students; developing workshops covering topics such as dissertation 
management, supervision, resources, library and careers; supporting student run politics staff-student quiz and a UK 2010 
election watch; and creating a new comprehensive handbook for all of those degrees for 2011. 
 
Founding Chair of the Departmental Learning and Teaching Committee Political Studies Auckland University 2006-7 
I set up this new committee and oversaw significant progress in teaching and learning policies, procedures and practice such 
as new course evaluation policy, a new submission, extension and penalisation system, and the introduction of study skills 
within all stage one tutorials, a Listening to tutors lunch, creation of Pathways in political studies and adoption of new policy 
on required reference system. Divergent ideas from different people were combined produce effective procedures and policies 
and continual internal communication helped generate support for change. 
 
Chair of the Department of Political Studies Research Committee, 2013 
This necessitated adaptive leadership during a turbulent year with uncertain and changing budgets; where I sought to spend 
all of the funds eventually allocated, running 5 rounds of applications in response to changing circumstances and also advising 
new staff on the nature of the PBRF. Colleagues praised the valuable transparency and clarity of committee operations. 
 
Director of Quality, Management Department, during Institutional Quality Audit Discipline Audit Trail 2003-4 
This involved creation of a comprehensive new system of student feedback, committee meetings, reports, tasks; working with 
academic and support staff; preparation for external quality audit, working with senior university staff and central support staff; 
reviewing the UG curriculum provision; creating working parties, course committees, and holding a learning and teaching away 
day; revising forms for student feedback, module reports and essay feedback. This leadership developed a moribund system 
that had not met with internal QA guidelines, to one that passed an institutional audit DAT. 
 
Management of staff 
University of Auckland: managed multiple research assistants for my research grants, as well as teaching assistants, summer 
scholars, and an administrative assistant for the Magna Carta committee. 
 
UK: heavily involved with managing temporary support staff, Jenny Bowskill, to work on the quality audit, Keele, September 
2003-July 2004; and working with Sandra McDonagh in the PSA Office on membership development 2000-2003 
 
__________________________________________________________________________________________________ 
 

EXTERNAL ACADEMIC LEADERSHIP 
 

President of the New Zealand Political Studies Association (NZPSA), December 2010-2012 
This involved heading the organisation and executive committee, managing NZPSA prizes and international association 
benefits. Innovations under my leadership include initiating a graduate conference before the main conference which continues 
today, a new membership system to improve retention, and competitive funding for projects e.g. Gender and politics workshop. 
 
Research leadership in political marketing 
I have created and organised groups, events, networks and conferences in my core research area throughout my career, such 
as: 

 New Zealand/Australia Political Marketing and Management Conferences creation: Organiser of first event at 
Auckland University in 2013; Co-chair for the 2015 event at Victoria University;  

 International Workshop organisations:  
o Lead-organiser of an APSA (American Political Studies Association) short course Political marketing:, 

Washington in 2010 
o Organiser UK PSA workshop Political marketing: hindering or helping the relationship between government 

and citizen? Edinburgh in 2010 
o Co-convenor E.C.P.R. Conference Professionalization of Campaigning and Political Marketing section 2007  

 UK PSA Political marketing group creation - Founder and Chair 2002-5; Communications Officer since 2009 - see 
https://politicalmarketinggroup.wordpress.com/ 

 UK Political Marketing Conferences: Co-organiser of the conference Political Marketing & the UK Election, London 
2005; Organiser Political Marketing Conference, University of Aberdeen, 2002 

__________________________________________________________________________________________________ 

https://cdn.auckland.ac.nz/assets/clear/documents/fellows/fellows_pub_2015.pdf
https://politicalmarketinggroup.wordpress.com/
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__________________________________________________________________________________________________ 
 

ACADEMIC BOOK REVIEWS 
The Ministry of Public Input (2015) 
‘It is not only the combination of data sources that provides interesting results. The research approach used to analyse the 

data also contributes…The result is an extensive overview of best practices, frequently supported by examples from 
the five countries. This makes the book a pleasant and accessible read to a broader audience than scholars alone. 
The hypotheses formulated throughout the book – which are useful input for further research – and the concluding 
recommendations seem to emerge from the data in a logical way… Lees-Marshment has done a great job in 
providing more understanding of the mechanisms behind the integration of public input…important answers are 
delivered’ (Public Administration 2016, 94(1): 280-282) (PA is ranked 4* in AJG 2016 and ABS 2015, and 5/47 in 
Public administration ISI reports) 

'A novel study which breaks important new ground’; 'an ambitious work'; 'a thoughtful and judicious analysis of the different 
literatures: leadership, policy-making deliberative democracy, marketing’ (reader report) 

'The author demonstrates the all-too-rare academic leadership that not only provides a powerful bridge between theory and 
practice but also navigates the frustrating divides that mysteriously persist between the fields of political theory, 
public administration, political leadership and political marketing' (endorsement) 

 
Political marketing in the United States (2014) 
‘A useful and timely book…the book has cross-disciplinary appeal…fills a much needed hole in scholarship and will likely 

inspire more scholars to ask questions about the role and nature of political marketing in American society.’ (Book 
review, Communication Booknotes Quarterly 46 3 2015, p. 90-91). 

’Underlines the importance of marketing to almost every facet of politics before providing in depth analysis of practically 
every aspect, including: voter targeting, database management, social media practice, celebrity endorsement, 
fundraising, branding and advertising. As well as codifying a vocabulary for discussing the discipline, the authors 
have also created a particularly useful matrix which outlines all the political marketing activity that a campaign can 
and should undertake.’ (Book review, UK Chartered Institute of Public 
Relations, 2014 http://influence.cipr.co.uk/2014/09/28/political-marketing-usa/) 

 ‘An enormous contribution to our understanding of political marketing…addressing an emerging and critical trend in 
American politics’ (endorsement) 

‘A very welcome addition to the study of campaigns, elections, political communications, and governance…[by]…an 
experienced and distinguished group of communications and marketing specialists who offer us the 
latest understanding of the complexities of American politics, including campaigns and elections but also public 
policy, political leadership, and governance' (foreword by Dennis W. Johnson, GWU) 

‘Hits on an increasingly important aspect of politics – both in the United States and beyond – and confronts numerous 
important dimensions’ - ‘a must-have-on-your-shelf volume for scholars who study political marketing, political 
communications and campaign management’ (reader reports) 

 
Political Marketing: Principles and Applications 2nd edition (2014) 
‘A comprehensive, one-stop guide to the discipline of political marketing. The case studies are fresh, covering recent 

campaigns across the globe, and the scholarship is impeccable’ (endorsement) 
‘A must have textbook…explain[s] simply and clearly the concept and practice of political marketing’ (endorsement) 
 
Political Marketing in Canada (2012) 
‘The first serious scholarly analysis of a number of political marketing practices in Canada…the first serious look at a 

relatively recent, complex phenomenon that will only increase in importance in the future’ (Canadian Journal of 
Political Science 2015) 

‘The authors of this collection have done a great service to political scientists and communications specialists by producing a 
readable and high-quality edited collection that will define the political marketing field in Canada for years to come.’ 
(Canadian Journal of Communication 2015) 

'A collection of sophisticated, learned research…rigorous, researched analysis.' (The Literary Review of Canada 2012) 
‘An important and innovative book…will introduce Canadian political scientists to a valuable new perspective that will spark a 

new generation of research’ (endorsement by Tom Flanagan, University of Calgary) 
‘Publication is particularly desirable because the political-marketing approach has hardly been represented in the past 

literature of Canadian politics’ (reader reports) 
 
The Political Marketing Game (2011) 
‘Drawing on insights gleaned from an extensive range of interviews, Lees-Marshment's monograph is packed full of 

fascinating reflections from practitioners…Offers sagacious views on, inter alia, the importance of investing in 
detailed research and acting on the uncomfortable findings, building and maintaining a strong political organisation, 
providing vision and principle, and offering clear, simple and deliverable pledges.’ (Political Studies Review 2014) 

‘Provides an in-depth overview of modern practices and developments in political marketing…utilizes extensive interviews 
from a wide-range of people involved in political marketing, including important advisors to leaders such as George 
W. Bush, Tony Blair and Stephen Harper.’ (LSE British Politics and Policy review 2012) 

‘As thorough an analysis of a discipline that one could ever hope for.’ (Progress 2011) 
‘The author should be congratulated on the quality and depth of her work. This book is ground breaking.’ (reader report) 
 
 

http://influence.cipr.co.uk/2014/09/28/political-marketing-usa/
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Global political marketing (2010) 
‘An interesting overview of how marketing is both a feature of politics across disparate national contexts as well as 

illustrating how marketing concepts can be used to explain political behavior...In terms of testing the extent to which 
systemic factors influence political behavior, this offers useful insights...this is a valuable addition to understanding 
how marketing is used as a strategic tool, and what systemic factors act as drivers of marketization’ (International 
Journal of Press/Politics 2012 17(3): 370-371) 

 
‘This classification provides clean ways of conceptualizing an otherwise complex continuum of political marketing positions' 

(International Journal of Communication 7 2013, pp. 648-650).  
 

Political marketing: principles and applications 1st edition (2009) 
‘A timely contribution to the field’; ‘excellent starting points for debates’; ‘Each chapter offers wide-ranging discussion of the 

application of the tool, as well as examples from around the world, so aiding the reader to locate marketing 
conceptually and practically…no book offers this breadth of coverage, and so this represents an excellent addition 
to the range of resources on offer for teachers and scholars working within the field’ (Journal of Marketing 
Management 2013, 11-12: 1432-1434) 

 
‘The innovative work’ in a review of the field (European Journal of Marketing 2010 44(3/4): 297-307) 
 
Political marketing and British political parties 2nd revised edition (2008) 
‘Lees-Marshment’s work since then has sought to test her ideas in other political systems, an exercise that has contributed 

considerably to our knowledge of political marketing worldwide…The Lees-Marshment model remains an interesting 
and important analysis of the ways modern British political parties have increasingly marketed themselves.’ (Party 
Politics, 17(1): 141-142) 

 
Political Marketing: a Comparative Perspective (2005) 
‘The Lees-Marshment model… is concise and very elegant and…convincingly illuminates New Labour’s genesis…. the 

model…is clearly a valuable heuristic device…the authors are not afraid to address the weaknesses in their model 
and remain remarkably open as to its general utility or even to the question of whether political marketing can ever 
provide even partial solutions to key problems for liberal democracies.’ (Party Politics 2007, 13(3): 403-5)  

 
‘Pioneering collection...shows that the introductory phase of fashionable and loose usage of marketing jargon in political 

science is over. The key terms – products, market and goals – are tested so as to both broaden understanding of 
them and to set limits to their utilisation…The book points to substantial questions: the nature of the relationships 
between voter, party member, party leadership and the government in the sense of responsiveness, effectiveness 
and the unfolding of politics and policy through time. The way it provokes these questions makes it well worth 
reading, whether by party politics specialists or other political scientists.’ (Political Studies Review 4/2 2006, 4/2) 
 

Political Marketing and British Political Parties: The Party's Just Begun (2001) 
'Dispels the myth that political marketing is merely designer politics. Given the dearth of empirically informed political 

marketing research...offers a significant contribution' (Political Studies 2002: 50(4): 851-2) 
 
‘The author’s clear analysis of New Labour strategy and her instructive comparisons of political publicity with the latest 

marketing perspectives are nearly always illuminating…a genuine contribution to the debate about the kind of 
politics that will follow from a further convergence of consumer and citizen.' (Parliamentary Affairs 2002 55(2) 452-3) 

 
‘A timely and topical reassessment of party behaviour’; ‘a valuable contribution to the political marketing debate. It is well 

written with the data underlying the theory compelling and the arguments out over with clarity and conviction.’  
(Journal of Political Marketing 2004 3(1): 114-6) 

__________________________________________________________________________________________________ 
 

TEACHING 
Key strengths 

 Research-led teaching utilising my world expertise in political marketing and management  
 

 Collaborative and peer learning approaches through interactive lectures, student discussion leaders in seminars 

and student-led graduate classes 
 

 Employability and applied teaching through applied assessment, workplace skills training, guest speakers, extra-
curricular graduate events, and the UG course The Practice of Politics. 
 

See student comments on the value of The Practice of Politics and graduate study in political marketing MA student video 
 

Courses taught 

 University of Auckland, Department of Political Studies: The Practice of Politics; Political Marketing; Media, Opinion and 
Propaganda (UG); Political Management in Government; Marketing Leaders and Policy; Marketing, the Media and 
Citizens (PG); Political Marketing: Managing Public Perceptions (CPD) 

https://www.youtube.com/watch?v=Q75-twUCRgc
https://www.youtube.com/watch?v=qmmU4fwRXgE
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 University of Keele, Department of Management Studies: Introduction to marketing; Political Marketing; Public Sector 
Marketing (UG); MBA Marketing (PG) 

 University of Aberdeen, Department of Management Studies: Political and Public Sector Marketing (UG); Marketing; 
Introduction to teaching formats and learning styles (MBA/MSc) 

 University of Aberdeen, Department of Politics & IR: Academic Skills: Getting Started, Guest lectures on Approaches and 
Issues in Political Science and Political Parties (UG) 

 Keele University, Department of Politics: Comparative Politics UK/USA; British Parties and Elections; Introduction to 
Politics; Politics of the British Isles (UG) 

 
Research supervision 
PhD 
Natalia Bogado Hernandez, Political marketing communication and immigration issues (main supervisor; 2nd supervisor Gavin 

Northey, Marketing), July 2018 - 
Bey Widodo, The Understanding and Overcoming Resistance to Change in Public Sector Reform: the Case of Indonesian 

Government, (main supervisor), May 2018 - 
Joyce Manyo, ‘The Design and Delivery of the Political Brand promise’ (main supervisor; 2nd supervisor Mike Lee, Marketing), 

March 2018 - 
Salma Usman Malik, ‘The impact of online media on political knowledge of the young: identifying problems, potential and 

solutions’ (main supervisor) August 2017 - 
Andrew Lim ‘Political marketing and nation branding by NZ and Australian advocacy groups to support Israeli and Palestinian 

governmental public diplomacy’ (main supervisor), May 2017 - 
Edward Elder, ‘A New Model of Communication for Market-Oriented Governing Leaders: portraying the qualities of being in 

touch, leadership and credibility in office’ (main supervisor) 2011-2015 
Host to visiting PhD student Chong-Ki An from Korea University, January-October 2015 
Host to visiting PhD student Mehmet Can Demirtas from Dokuz Eylul University, Turkey, February-July 2013 
Advisor to Ziad Elsahn, ‘Nation branding and international business’, at Auckland University Business School, March 2013-  
 
Masters theses 
James Barrett, Brand personality of party leaders in the NZ 2017 Election, February 2017 - 2018 
Tom Seeman Implementing a Market-Orientation in the UK and NZ Labour Parties: How to Change the Party to Change the 

Country, with first-class honours, July 2014-January 2016 
Rachael Crosby ‘Be friends with me! Online political relationship marketing: an analysis of Jacinda Ardern and Nikki Kaye’s 

use of Facebook accounts’, July 2014-15 
Renisa Maki, ‘The Portraits of the First Ladies – an art history and political marketing perspective’ with first-class honours, 

second supervisor, Art History, Feb 2014-15 
Sophia Blair ‘Exploring whether online political marketing increase political participation in New Zealand (part-time)’ February 

2011- December 2012 
Phillip Wakefield ‘With or Without You: The Evolution of Marketing Orientated Leadership – The Case Study of John Key’ 

February 2011-12 
Laura Young E-Consultation, Local Government and the OECD Scale of Participation: Achieving Active Participation? July 

2010-11 
Edward Elder 'Rejuvenating a Flailing Market Oriented Government: A Comparative Perspective' supervision taken over 

February-June 2010 
Michelle Craig, 'Reconciling electioneering and democracy: Synthesising political marketing and deliberative democracy to 

reconcile a framework for citizen consultation', 2009 
Andrea Garnham, Applying corporate reputation theory to political parties, co-supervised with Liliana Erakovich, The 

Department of Management, part-time, 2007-2009 
 
MBA/MSc Dissertations 
MBA dissertations on marketing at Keele University, 2002-5   
Grigorios Zontanos, MSc Marketing dissertation, Aberdeen University, 2001-2 
Theodosia Theofili, MSc marketing dissertation The Beauty Industry, Aberdeen University, 2001-2   

 
Masters of Public Policy Dissertations 
Marilyn H. Castino, How could the Philippine Government improve its Tourist Information and Assistance Centres? A study 
on the best practices that the Philippine Government can learn from New Zealand i-SITE Network of Visitor Information 
Centres, 2017 
Vilecea Naidoo, Tourism Branding: The Nature and Effectiveness of Branding by the New Zealand Government to boost 
tourism, July 2015-2016 
 
Honours Dissertations 
Heather du Plessis-Allan Power in the New Zealand Labour Party: Centralisation of Power as the Key to Implementing a 

Market Orientation, 2017 
William Matthews Draining the swamp: The impact of authentic branding in the 2016 US Presidential election 2016-7 
Danielle Parshotam Communication in Government: Applying the Market Orientated Governing Leaders’ Communication 

Model to Justin Trudeau and Theresa May 2016-7 
Nick Calder, Message Management During The Global Financial Crisis: A Tale of Two Markets, 2015 
James Barrett, Brand Personality and Electoral Success: An Analysis of the Ed Miliband and David Cameron in the 2015 UK 



12 
 

General Election, 2015 
Gabe Rodrigues, The Electoral Commission, turnout and political marketing communications, 2014 
Rachael Crosby, Political public relations and leadership reputation in government, 2013-4 
Lisa Kemp, Branding within government departments, 2013-4 
Tom James (Seeman), Women Prime Ministers’ reputations and gendered political marketing strategy, 2013-4 
Evan Szetco, Party internal marketing and welfare, 2013  
Matthew Jackson, Branding Minor Parties, 2012 
Ashlee Ruff, Political trust and public consultation, 2010 
Melanie Tuala, Overcoming the Political marketing efficiency paradox: targeting and opposition safe seats, 2010 
Phillip Wakefield, Someone like me? Political marketing as an aid for minority representation, 2010 
Bailey Duggan, Sinn Fein’s use of political marketing: a model for minority parties seeking political representation? 2010 
Victoria Murray ‘Online excellence: the influence of new media on political public relations’, 2010 
Shawn Moodie, Report concerning the adaption of political marketing to aid long-term incumbency, 2010 
Fraser Nicholas, Maintaining the Political brand: the case of New Labour, 2010 
Robin Campbell ‘Successful successions? Small political parties and leadership change, 2010 
Michelle Craig,The Democratic Implications of the Use of Political Marketing Techniques in Policy Formation, 2008 
Viktor Allen Green Party electoral strategy, 2007  
 
Directed research papers 
Danielle Parshotam ‘An analysis of the relaunching of the NZ National party brand under the leadership of Bill English’, 2017 
Rachael Crosby, National’s application of crisis management techniques in dealing with the 2011 Christchurch Earthquake, 

2013 
Thomas James (Seeman), Everything Old is New Again: Japanese Political Marketing and the 2012 Election, 2013 
Lisa Kemp, Delivery Communication in Government, 2013 
Renisa Maki, Marketing Mayors: A Comparative Political Marketing Report on Graham Quirk and Len Brown, 2013 
Matthew Jackson, Evaluating the Green Party of Aotearoa New Zealand’s strategy for expanding their market share in the 

2011 General Election and beyond, 2012 
Bailey Duggan, The strategic effectiveness of Howard and Rudd’s policy on the stolen generations, 2010 
Damian McLeod, How do governments market new policies? 2010 
Phillip Wakefield, The effectiveness of marketing in helping non-profit organisations attract, manage and retain volunteers, 

2010 
Shawn Moodie, Managing leaders’ reputation in government, 2010 
Victoria Murray, The factors contributing to the success of the Tea Party movement in the United States, 2010 
Glenn Lamont, Improbable Populist: Don Brash, National, and the 2005 Election, 2007 
Randall Potter, Politics and the Rise of Political Marketing: Empowering the People or the Elite? 2007 
 
On-line teaching resources for taught courses 
Political marketing resource list with open access, 2010 onwards: www.political-marketing.org offering a range of resources 

for scholars, students and practitioners interested in learning about political marketing that may be used in research 
and teaching, attracting visitors from round the world - 33,536 page views in 2016. 

The Practice of Politics https://www.coursebuilder.cad.auckland.ac.nz/flexiblelearning/practice-of-politics/ (University of 
Auckland login only) 

Media, public opinion and propaganda, 2010-2012 http://flexiblelearning.auckland.ac.nz/pols231/.  
 
Peer review/assessor comments 

 ‘You are doing a brilliant job at navigating him through the PhD…many of my students would be over the moon with 
your directions, because it’s the process they get lost in.' (Jackie Ede, Learning Advisor, Student Learning Services, 
on my PhD supervision, 2018) 

 ‘The entire course is innovative, enhancing students’ employability in their future careers and workplaces; the course 
materials and website are outstanding; and the workshop pedagogy is excellent and engaging…A/P Jennifer Lees-
Marshment has developed an innovative and important course on the practice of Politics. Her planning and 
preparation with the course structure, materials, and pedagogy, and her responsiveness to student feedback and 
participation make her an excellent and effective teacher.’ (The Practice of Politics, 2017). 

 ‘Excellent paper that combines academic research with a vocational/practicum element. Courses like Pols704 will 
have an appeal to students who not only want a degree but want to get a job after leaving university!’  (Political 
Management in Government, 2014) 

 ‘Bridges the curriculum-graduate outcome-graduate employability continuum in a way that many academic courses 
struggle to achieve…There was a palpable buzz of anticipation in the room...their discussions were substantive, 
professional and highly collaborative. Their feedback was more of the style that I am used to observing at graduate, 
not undergraduate, level.’ (Practice of Politics, 2013) 

 ‘The use of slides, video clips and course notes made the seminar rich, diverse, interesting, and easy to 
follow....Students were very attentive for the entire seminar... The peer tutors were very articulate and the quality of 
their answers was extremely high...Theoretical models were constantly applied to contemporary or past political 
parties and political events’ (Political Marketing, 2012) 

 
Recent Qualitative feedback from formal university student evaluations on taught courses 
Research-led teaching 
‘Jennifer's experience in the field and her wealth of knowledge was a great asset in her teaching.’ (Political Marketing, 2017) 

http://www.political-marketing.org/
http://flexiblelearning.auckland.ac.nz/pols231/
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‘I really liked how the textbook and lectures grounded the theories in examples. This made them much easier to understand 
and remember’ (Political Marketing, 2015) 

‘I became super inspired in the topic’ (Political Marketing, 2015) 
‘The textbook and lectures supported each other rather than being repetitive’ (Political Marketing, 2015) 
‘Probably the best course I have taken in three years’ (Political Marketing, 2014) 
‘So knowledgeable in her area that it has motivated me to do well as you can sense her passion’ (Political Marketing, 2014) 
 
Interactive and collaborative learning 
‘I really like that she breaks up the lecture, so the 3 hours goes faster than many 2 hour lectures I have – that ultimately 

means I’m engaged the whole time’ (Practice of Politics, 2017) 
‘Practical application of the skills we learnt in the course was more beneficial for my learning, than the traditional lecture 

format. The use of discussions helped me to develop understanding of the applications of the theories to real world 
practice’ (Political Marketing, 2017) 

‘The team presentations was really helpful for getting a grasp on what other groups were thinking and doing and for 
improving my confidence in speaking.’ (Political Management, 2016) 

‘Discussions help to reinforce ideas; use of visuals helpful to see concepts in practice’ (Political Marketing, 2015) 
‘‘the presentations were so helpful to not only my understanding but for ideas. It was good to have feedback and student 

help which is probably why I did better in the course’ (Political Management, 2015) 
‘The open forum style of teaching allows for immediate questions to be asked.’ (Practice of Politics, 2015) 
‘Learning through doing which is invaluable’ with ‘a wide variety of activities was interesting and stimulating.’ (Practice of 

Politics, 2015) 
 
Employability focus 
‘CV section and interview section of report 2 has given me valuable workplace skills that I will/have already implemented into 

my professional life’ (Practice of Politics, 2017) 
‘Jennifer is not only an outstanding professor in her field but she understands real life work environments which many 

academics fail to understand. Therefore any advice she gives is well rounded and not only intelligent but practical.’ 
(Political Marketing, 2017) 

‘The course is a lot more valuable than other postgraduate politics classes as while it does assess theoretical perspectives 
(concerning lessons), it makes practical recommendations and carries an application to achieving success in the 
real world’ (Political Management, 2016) 

‘Bridged the gap between academia and the real world’ (Political Management, 2015) 
‘The most practical course I have taken at university’ (Practice of Politics, 2015) 
 ‘I am grateful for the skills and experience I have gained from this course and would recommend it to any student from any 

faculty as well as politics & IR’ (Practice of Politics, 2015) 
 
Practical assessment 
‘The type of assessments used. These allowed me to develop non-academic writing skills and practise a job application, 

which is practical for my future’ (Practice of Politics, 2017) 
‘Writing skills: memo to ministers is very helpful’ (Practice of Politics, 2016) 
‘The idea of making it more based on real world rather than textbook driven made a huge difference…the practicality of 

writing it for someone makes it more realistic and worth having’ (Political Management, 2016) 
‘The practicalities of each report has been really useful in terms of gaining knowledge and skills that I can apply’ (Practice of 

Politics, 2015) 
 
Online resource centre 
‘The classes and online learning centre were rich with resources to support my learning’ ‘The online learning centre created 

for the course was very helpful, I wish other classes did the same!’ (Practice of Politics, 2017) 
‘The development of the online course website was the most helpful in this course. This was kept updated as well as 

creating engaging content’ ‘It is clear that there has been a lot of time and effort made towards curating and 
gathering resources.’ (Practice of Politics, 2016) 

‘Website helpful for finding extra content, easy to navigate’ (Political Marketing, 2015) 
 
Guest speakers 
‘I found the guest speakers to be incredibly helpful. They were well selected and were able to give valuable insight’ (Practice 

of Politics, 2017) 
‘Guest lecturers were good for gaining a real life view on problems’ (Political Management, 2015) 
‘Many, many good guest speakers for even greater reality on our futures’ (Practice of Politics, 2015) 
 
Feedback given 
‘The time the lecturer gave for individual feedback and all the time she spent explaining assignment requirements was 

extremely helpful.’ ‘She made a lot of time available for extra feedback’ (Practice of Politics, 2017) 
‘Even with receiving a good mark on my first case study, I still received comprehensive guidance about how to improve 

going forward.’ (Political Marketing, 2017) 
‘Marking criteria sheets for each assignment set clear guidelines of what was expected, as well as the comprehensive 

feedback given after each assignment. These were both really helpful and pointed out where I needed to make 
improvements’ (Practice of Politics, 2016) 
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‘The grading is very transparent to give us a good guide about where we stand with respect to the learning goals of the 
course’ (Political Management, 2016) 

‘The feedback was great concerning this course. I felt I agreed with all of it and that it aided me with my learning process’ 
(Political Management, 2016) 

 
Approachable Lecturer 
‘Jennifer is a helpful and approachable teacher’ ‘Jennifer always made an effort to accommodation people who wanted to 

come and see her and you could tell she really wanted people to achieve their best’ ‘Jennifer had out best interests 
in mind and would and did do everything she could to support our learning’ (Practice of Politics, 2017) 

‘Most helpful was the availability of Jennifer through office hours and the chat function to ask questions about the Course’ 
(Political Marketing, 2017) 

 ‘Very encouraging teacher and very approachable’ (Practice of Politics, 2016) 
‘Jennifer seemed to genuinely care about our learned, she did a great job of walking around the class and assisting our 

learning while also valuing our feedback to questions and exercises’ (Practice of Politics, 2016) 
‘The lecturer was approachable, informed and always well prepared for the lectures.’ (Political Management, 2016) 

 
Comments from former students now in work 

 ‘I wrote a report on NZ's brand as part of one of your honours papers a few years ago, and now I'm doing some 
work with Tourism New Zealand helping to refine it…I’m also managing the Northcote by-election for Labour and 
even getting paid for it, so one of your ex-students has become a paid political consultant!’ (Tom James, former UG 
and Masters student) 

 ‘Thank-you again for the skills you taught me in the Practice of Politics class, they helped me to get an internship 
with the Auckland Council last summer in their Licencing and Compliance department. In addition this led to a part 
time role over my last year of study as a project analyst for the Elections Team at the Auckland Council. I am now 
off to Wellington at the end of the year to work as a Policy Advisor for MBIE. I hope you continue to run this course, 
it is incredibly beneficial for any students wanting to one day work in a political position’  

 ‘I am currently working as a Policy, Research & Communications Assistant to Hon Nikki Kaye, MP for Auckland 
Central. (in her electorate office, not Wellington)…I used some of the information specifically from your class in my 
interview for the position so I have to say that the course was actually valuable in the securing of my position.’ 

 ‘I was just talking about you to someone the other day.  I was saying that of all the courses I took at uni, your 
postgrad paper was the only one that specifically prepared me for a job.  That whole semester working on projects 
through the eye of a communications specialist taught me key skills and analytical lenses that I apply in my work 
today.’ 

 
Comments from research students about the overall experiential learning environment  

 ‘Thanks to political marketing I’ve been a campaign manager; an intern; given input into reform’  

 ‘It’s opened a lot of doors for me’  

 ‘I got to present at the Global political marketing and management conference in Wellington…. it was really cool to 
be able to link the academic world with the real world…it’s exciting to be able to actually have something that could 
potentially be used by practitioners.’ (Tom James, faculty video interview) 

 ‘Your dedication to creating a fantastic and stimulating learning environment has made my time at the University of 
Auckland both socially and academically rich.’ (Rachael Crosby, Master’s thesis) 

 

 
ADDITIONAL EXTERNAL ACADEMIC SERVICE  

Teaching roles 
Invited input to MPM Advisory Board, Graduate Programme in Political Management, Carleton University, Canada, self-

review, 2016 
External assessor for University of Waikato’s POLS503 Democratisation, Democracy and Mass Politics 2015/6 
Northern Hub member, National Centre for Tertiary Teaching Excellence, New Zealand 2007-2012 
Reviewer of articles for the journal Learning and Teaching in the Social Sciences 2004-5 
External examiner Robert Gordon’s University MSc Corporate Communication and Public Affairs 2002-5 
External Assessor of BA Political Communication and Media Management, University of Southampton New College 2003 
Member & Vice-Chair, Politics Reference Group, Learning and Teaching Support Network, Sociology/Anthro/Politics, 2001-5 
 
Research roles 
Convenor of the New Zealand Politics stream at the NZPSA Conference in 2014 
Convenor of the New Zealand and comparative politics stream at the NZPSA Conference in 2009 
Member of the UK Political Studies Association Executive Committee 2000-2005 
Chair of UK PSA Working Party on Membership Recruitment 2000-2003 
Chair of the UK Political Studies Association Graduate Network 1998-2000 

 
External Examiner, PhD theses 
‘Aim for the heart? A study of New Zealand voter’s responses to emotional appeals in televised political advertising’, 

University of Otago, 2015 
‘Kevin07 and the Real Julia: Labor’s use of Political Branding in 2007 and 2010’, University of Queensland, 2014 
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‘The Relationship between Advertisement Content and Pacing on Emotional Responses and Memory for Televised Political 
Advertisements’, ANU Business School 2014 

'The perfect political storm? The Tea Party, the redefinition of the digital mediascape and the girth of online politicking 3.0,’ 
Carleton University 2013 

‘Advertising and the market orientation of political parties’ Massey University 2006 
‘Machiavellian Politics and Political Parties’ Cambridge University 2004 
 
Research assessment 
Reviewed for marketing journals Journal of Management, Journal of Business Research, JCMS, European Journal of 

Marketing, Australian Journal of Public Administration, Journal of Public Affairs,; International Review of Public and 
Non-profit Marketing, Journal of Political Marketing 

Reviewed articles for political science journals including Comparative Political Studies; Political Behaviour; International 
studies quarterly; Party Politics; Political Research Quarterly; Political Studies; Public management review, Australian 
Journal of Public Administration Parliamentary Affairs; British Journal of Politics and International Relations; 
International Journal of Press/Politics; Representation, International Studies Perspectives; Pacific Affairs; Australian 
Journal of Political Science; Contemporary Politics; Canadian Journal of Communication,  Journal of Public 
Affairs,  Australian Journal of Politics and History, Irish Political Studies,  International Studies Perspectives, Pacific 
Affairs. 

Reviewed book proposals for publishers Sage, Routledge, Manchester University Press, Oxford University Press, Ashgate 
Reviewed proposals and reports for UK Economic Social Research Council, Belgian National Fund for Scientific Research  
 
Research mentoring 

 Published the work of over 50 junior scholars and graduates in my edited journal issues, books and book series 

 All my edited books include research students. 

 My book series Palgrave Studies in Political Marketing and Management includes 4 books by early-mid career 
scholars and I offer greater support to first-time editors. 

 

 
ADDITIONAL INTERNAL ACADEMIC SERVICE 

Research roles 

Politics and IR Discipline representative on the Social Sciences Research Committee, 2014 
Member of University Internal Review Social sciences mock panel for the PBRF, 2012 
 
Teaching roles 
Member of the University Working party on reviewing the Graduate Profile, 2014 
Postgraduate enrichment co-ordinator Political Studies 2010-2011 
UG advisor, Department of Politics, 2010-2012 
Graduate Advisor for BA Hons & PgDip degrees in Political studies 2009-2010 
Member of the University Teaching & Learning Quality Committee and sub committees for grants and awards 2007-2008 
Chair of the Departmental Learning and Teaching Committee Political Studies 2006-7 
Course director of UG degree in Marketing, 2004  
PhD Advisor Department of Management Studies 2001-2 
 
Research mentoring 

 Brought a junior lecturer from Psychology into the academic advisory team for NZ Vote Compass, giving him the 
opportunity to engage in impact and access to data for publications 

 appointed a junior colleague as Deputy Chair and lead of a University of Auckland Magna Carta lecture series, and 
secured a grant to support this work, enabling him to produce a coedited book Magna Carta and New Zealand 

 2014: Mentored politics colleagues Julie MacArthur and Tom Gregory in organising the 2014 NZPSA conference 
when they were junior lecturers and new to NZ. 

 
Mentoring in teaching 
Auckland University:  

 Mentor new Junior Lecturer Maria Armoudian, 2014 

 Mentor co-organisers of the 2014 NZPSA conference Julie MacArthur and Tom Gregory 

 Mentor Head Tutor Meg Bates, 2007 
 
Keele University:  

 New Lecturer Christina Raftopolou, 2004-5;  

 Teaching Assistants Forest Lin and Edward Collins 2003 
 
Other roles 
Ethics advisor for the Department of Political Studies, 2013 
Departmental representative Information Technology Faculties' Forum, 2012 
Academic representative on the HR Upgrade Project Octane Steering committee, 2012  
Member of the Faculty of Arts IT and equipment committee, 2010-2011 
Combining parenting and a career advisor, Auckland University, 2010-2012 



16 
 

 

 
RESEARCH FUNDING 

 
External 

International3 

Date Granting Agency Title/Activity Overseas 
Amount 

$NZ amount4 

2015- 
2016 

UK Government/Magna Carta 
Trust 

Magna Carta New Zealand: Support for 
editing a book 

GBP 2,000  4,788 

2015 UK Political Studies Association Core funding to support graduate 
attendance at the Political marketing and 
management conference in Wellington 

GBP 315  624 

2015-16 UK Government/Magna Carta 
Trust 

Magna Carta Aotearoa: A lecture series on 
the relevance of Magna Carta for New 
Zealand’s past, present and future. Lead 
project/grant holder; Deputy/co-grant 
holder Dr Stephen Winter 

GBP 
10,000 
 

21,164 

2014-
2015 

Worldwide Universities Network  Member of the team on the proposal ‘Data 
Diplomacy: Political & Social Dimensions of 
Data Collection & Sharing’ led by Professor 
Timothy Dye and Jane Gatewood, 
University of Rochester  

GBP 
10,575 

20,936 

2010 Political marketing group/ 
George Washington University  

APSA short course in political marketing; 
money for refreshments and room 

GBP1500 3,522 

2009 Centre for the Study of 
Democratic Citizenship, McGill 
University 

Visiting scholarship Canadian 
$3500  

7,516 

 
National  

2012-
2017 

NZ Government – PBRF 
allocation for individual A-grade 

Given to institution for research 
overheads/re-allocation through internal 
funding. Estimated total amount on 2016 
figures 

 $190,000 

2005 British Academy 2005 Political marketing conference GBP 
1997 

5,180 

2002/3/4 UK Political Studies Association 3 annual grants for Political marketing group GBP 
2750 

7,916 
 

2002 Aberdeen Mayor Political marketing conference reception and 
debate  

GBP 
1500 

4,880 

2001 The Carnegie Trust Marketing the Conservatives 1997-2001 GBP 820 2,666 

1997-
2000 

Keele University Graduate 
Teaching Assistantship 

Competitive university nationally-advertised 
scheme, covering fees and salary/allowance 
for three years 

GBP 
16,500 
plus 
doctoral 
fees of 
7500 

78,074 

1996-7 Economic and Social Research 
Council (ESRC) Advanced 
Studentship award for Masters 
study 

Competitive national award, 1 of 8 issued in 
the UK 

GBP 
5000 plus 
Masters 
fees 2500 

24,398 

 

Total    371,664 

 
Internal grants 

Competitive, peer-reviewed awards 

Date Granting Agency Title/Activity Amount ($NZ) 

2017-8 Faculty of Arts Summer scholar on Political Marketing Analysis of the 
2017 NZ Election, Parties and Vote Compass 

5,500 

2017-8 Faculty of Arts Research 
Development Fund/Dean of Arts 

Vote Compass 2017: University Contribution to cover 
research assistants and survey workshop 

18,500 

2016-7 Faculty of Arts  Summer scholar on Political Management in Practice 5,500 

2015-6 Faculty of Arts  Summer scholar on Political Management 5,000 

2013-14 Faculty of Arts  Summer Scholar Government, leadership and the public 5,000 

                                                        
3 NB: UK awards 2005 onwards are actually international – Uof A, NZ employed 2005 onwards; UK employed 1996-2005  
4 Calculated using historical exchange rates from NZ IRD website as close as possible to grant date 
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2012-13 Faculty of Arts  Two Summer Scholars; one on Public input into 
government; another on Marketing Gender 

10,000 

2012-
2014 

Faculty of Arts Research 
Development Fund 

Integrating public input into political leadership 30,450 

2010-11 Faculty of Arts  Two Summer Scholars Citizen Juries and Big societies in 
Downing Street and White House Open government  

10,000 

2009-
2012 

Faculty of Arts Research 
Development Fund 

Political marketing and democracy: initial exploration of 
marketing in government 

45,000 

2009-10 Faculty of Arts  Summer Scholar Marketing in Government 5,000 

2007-8 Faculty of Arts  Summer Scholar Political Marketing & US Primaries 4,000 

2008-9 Faculty of Arts Research 
Development Fund 

Research Grant for writing completion 24,000 

2006 Faculty of Arts  Political marketing research 3,000 

2006-7 University new staff grant 17,000 

 

Total   187,950 

 
 
 

 
TEACHING FUNDING 

 
Internal - competitive, peer-reviewed awards 

Date Granting Agency Title/Activity Amount $NZ) 

2016-7 University of Auckland SEED 
Innovation in Teaching Grants 

‘Embedding Writing for Employability in Arts’, 
associate investigator; Jennifer Frost PI 

4,800 

 
Supervisee Graduate student awards 

 PhD student Salma Malik won a Faculty of Arts scholarship for her PhD, 2017-8, and a Kate Edger Educational 
Charitable Trust First Year Doctoral Award for 2018. 

 Rachael Crosby won the Jersey Bursary $NZ 20,000 to complete her 2 year masters under my supervision 2013-5 

 James Barrett received a UoA scholarship to study for his masters in 2017 by getting first-class in his hons dissertation  

 PhD student Edward Elder won a UKPSA NZ$3500 Award to present at a conference in Belfast 

 2 Visiting Doctoral students were funded by their governments to study with me: Mehmet Can from Dokuz Eylul 
University in Turkey in 2013 and Chong-Ki Ann from Korea University in 2015 


